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modiT SevxedoT marketings, rogorc
sazogadoebriv instituts.ganvixiloT kri-
tika marketingis misamarTiT, visaubroT
konsiumerizmis, invaironmentalizmis da
sxva sazogadoebriv moZraobaTa Sesaxeb,
romelTa daxmarebiT sazogadoeba akon-
trolebs marketingul saqmianobas. dasas-
ruls movyvebiT Tu kompaniebisaTvis rat-
om unda iyos xelsayreli muSaoba social-
uri pasuxismgeblobisa da eTikis princi-
pebis Sesabamisad. aseTi midgoma kompanie-
bs saSualebas aZlevs SeinarCunis „sufTa
xelebi” da mogebac moitanos.

am Tavis miznebi

am Tavis wakiTxvis Semdeg Tqven
unda SegeZloT:

♦ daasaxeloT marketingis social-
uri kritikis ZiriTadi debulebebi

♦ ganmarteba misceT konsiumerizms
da invaironmentalizms da axsnaT Tu
ra zegavlenas axdenen isini marketin-
gul strategiebze.

♦ CamoayaliboT socialurad pasux-
ismgebeli marketingis princi pebi.

♦ axsnaT eTikis roli marketingSi.

Rurwkaia karlo ipolotes Ze,
emd, sruli prof.

Rurwkaia karlo karlos Ze,
akad. doqtori

TaTia Rurwkaia, akad.doqt.
asoc. prof.

leqcia meore

marketingi da
sazogadoeba: socialuri

pasuxismgebloba  da
marketingis  eTika

g e g m a:

ç Sesavali

ç marketingis kritika sazogadoebis mxridan

ç marketingis  zegavlena  mTlianad  sazogadoebaze

ç moqalaqeebs da sazogadoebas rogor SeuZliaT marketingis

daregulireba

ç biznesi da socialurad pasuxismgebeli marketingis   Camoyalibeba

Sesavali

kompaniebi efeqtiani marketingiT arkveven,
Tu ra undaT momxmareblebs, da bazarze
gadian marketinguli winadadebiT, romelic
myidvelebs samomxmareblo faseulobas da
kmayofilebas aniWebs, xolo mwarmoebli-
saTvis mogeba moaqvs. amaSia wminda market-
ingis arsi.

magram yvela kompania rodi emxroba as-
eT midgomas. zogierTebi misdeven saeWvo
marketingul xerxebs. arsebobs marketingu-
li RonisZiebebi, Sesaxedavad uwyinarni, ma-
gram negatiur zegavlenas axdenen sazoga-
doebaze mTlianad.ganvixiloT sigaretis
gayidva. erTi SexedviT, kompaniebs ufleba
aqvT ivaWron sigaretebiT, xolo mwevlebs
SeiZinon isini. magram es garigebebi Sei-
caven sazogadoebriv interesebs: mwevlebi
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zians ayeneben TavianT janmrTelobas, mow-
evas fuli miaqvs mwevelTa ojaxebidan, pa-
siuri wevisagan zaraldebian aramwevlebi,
xolo mweveli mozrdilebi cud magaliTs
aZleven bavSvebs. amitom Tambaqos nawarmis
marketingi negatiur reaqcias iwvevs sa-
zogadoebaSi.

marketologebma unda moemsaxuron klien-
tebs kompaniisaTvis sasargeblod da amasTan
wonasworobas miaRwion samomxmareblo
saWiroebebsa da sazogadoebis moTxovnile-
bebs Soris.am TavSi Cven ganvixilavT mar-
ketinguli saqmianobis socialur Sedegebs
da marketings rogorc socialur instituts.
sazogadoeba, uwinares yovlisa, raSi debs
brals marketings. ra nabijebs dgamen mo-
qalaqeebi saSiSi marketinguli praqtikis
SesazRudavad? ra sakanonmdeblo da sax-
elmwifo RonisZiebebi iqna miRebuli aseT
praqtikaTa SesazRudavad? kompaniebma rogor
unda danergon TavianT saqmianobaSi social-
urad pasuxismgebeli da eTikuri marketing-
is principebi? Cven vaCvenebT, rom social-
uri pasuxismgebloba da eTikuri qmedebebi-
ara mxolod swori gzaa, aramed mogebis
wyaroc. socialuri pasuxismgeblobisa da
eTikuri qcevis sakiTxebi aqtualuria ara-
komerciuli organizaciebisTvisac.

marketingis kritika

sazogadoebis mxridan

marketingis misamarTiT mravali SeniS-
vnebi ismis, samarTliani da ara mxolod.
kritikosebi amtkiceben,rom marketinguli
saqmianobis zogierTi mxareebi amtkiceben,
rom marketinguli saqmianobis zogierTi
mxareebi zians ayeneben momxmareblebs, sa-
zogadoebas da calkeul firmebs.

momxmareblebi ukmayofiloni arian imiT,
Tu marketingi da mTlianad biznesi rogor
emsaxureba maT interesebs. momxmareblebi,
uflebadamcvelebi da saxelmwifo dawese-
bulebebi marketings fasebis amaRlebaSi,
myidvelTa motyuebasa, navaWris Tavsmox-
vevasa, dabalxarisxiani da saSiSi produ-
qciis miyidvaSi, winaswarmofiqrebulad arag-
amZle produqciis gamoSvebasa da uqonel-
Ta cud momsaxurebaSi adanaSauleben.

kritikosebi acxadeben,rom marketingi
iwvevs warmoebis danaxarjebis, da Sesabam-
isad, fasebis zrdas. isini amtkiceben,rom
saqonlis fasSi ideba danaxarjebi saqon-

lis gasaRebaze; reklamisa da winwawevis
danaxarjebi; fasnamatebi.

kritikosebi amtkiceben,rom Zunwi Sua-
mavlebi TiTqmis orjer adideben saqonlis
da momsaxurebis fass . isini aseve
acxadeben,rom Suamavlebi Zalze bevria, maTi
saqmianoba araefeqtiani, xolo maTi momsax-
urebebi arafers aZleven myidvels.

kompaniaSuamavlebi acxadeben,rom isi-
ni im samuSaos asruleben, romelic sxvanair-
ad mwarmoeblebs an momxmareblebs daawve-
boda zurgze. fasnamatebi Seesabamebian
momsaxurebebs, romlebic saWiroa momxmare-
blebisaTvis, da damatebiT moxerxebulobebs,
farTo arCevans, maRaziis didi xnis muSaobas,
saqonlis dabrunebis SesaZleblobebs da
sxva upiratesobebs uzrunvelyofen. amasTan
maRaziebis Senaxvis xarjebi izrdeba, amit-
om gamyidvelebi iZulebulebi arian gaz-
ardon fasebi. maTi sityviT konkurencia
sacalo vaWrobaSi maRalia, xolo fasnama-
tebi dabali: gadasaxadebis gamoqviTvis
Semdeg savaWro centrebis mogeba Zlivs
aRwevs gayidvebis 1%s. Tuki reseleri
daawesebs Zalze maRal fasnamats, sxva gamy-
idvelebi klientebs ufro dabali fasiT
gadaibireben. fasdaklebiT momuSave maRa-
ziebi, konkurentebs aiZulebs ufro efeqti-
anad imuSaon da ar gazardon fasebi.

marketings xSirad imaSi adanaSaule-
ben, rom igi iwvevs fasebis gadidebas Zvi-
radRirebuli reklamisa da gasaRebis stim-
ulirebis RonisZiebaTa gamo. magaliTad,
reklamirebuli aspirinis 10 tableti im-
denive Rirs, ramdenic naklebadcnobili
firmis 100 tableti. kosmetikis, sarecxi
saSualebebis da tualetis nivTebis win-
wawevis danaxarjebi sabiTumo fasis
aranalkeb 40% warmoadgens. kritikosebi
amboben, rom winwaweva da safuTavi saqonel-
Ta mxolod fsiqologiur, magram ara funq-
cionalur faseulobas adideben. gamyidvele-
bi winwawevis damatebiT zomebs Rebuloben:
sareklamo RonisZiebebs, demonstraciebs da
latareas atareben, rac kidev ufro adidebs
fasebs.

 marketologebi pasuxoben, rom momxmare-
blebs aravin ar uSlis xels, analogiuri
saqoneli SeiZinos ufro dabal fasebSi.
magram myidvelebs TviTon undT saqonelze
metis gadaxda, romlebic ufro mimzidve-
lad gamoiyureba an gansakuTrebuli Cans.
brenduli saqoneli ufro Zviri Rirs, ma-
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gram brendi xarisis garantias rodi iZle-
va. sareklamo RonisZiebebi saqonlis gaZ-
virebas iwveven, magram isini saWiroa, raTa
potenciur myidvelebs SevatyobinoT saqon-
lis arsebobisa da upiratesobaTa Sesaxeb.
Tuki momxmareblebs surT gaigon, Tu ras
Tavazobs bazari, maT mouwevT imasTan Seg-
ueba, rom mwarmoeblebi fuls daabandeben
reklamaSi. sareklamo kampaniebi kompanie-
bs imisTvisac sWirdebaT, raTa ar CamorC-
nen konkurentebs. magram firma cdilobs
fulis gonivrulad daxarjvas.

kritikosebi miiCneven,rom kompaniebi uzo-
mod maRal fasnamats akeTeben saqonelze.
magaliTad,farmacevtuli industria table-
tis warmoebaze aT cents xarjavs, xolo
momxmarebeli misTvis oTx evros ixdis. isi-
ni akritikeben safaso praqtikas kosmetikur
dargSi, romelic eqspluatacias uwevs momx-
marebelTa gaucnobiereblobas warmoebis
xarjebSi da spekulacias axdenen maT sur-
vilze, daakmayofilon statusuri moTxov-
nilebebi.

marketologebi pasuxoben,rom kompania-
Ta umetesoba patiosanni arian momxmare-
blebTan, ramdenadac undaT, rom isini
daubrundnen maT. momxmarebelTa uflebeb-
is darRveva umeteswilad xorcieldeba ara
winaswarmofiqrebulad. Tuki gamyidvelebi
atyueben klientebs, amis Sesaxeb unda Se-
vatyobinoT momxmarebelTa uflebebis
dacvis specialur organizaciebsa da
jgufebs. marketologebi amboben, rom momx-
mareblebi xSir SemTxvevaSi ver acnobier-
eben maRali fasnamatis mizezebs. magali-
Tad, fasnamatebma samkurnalo preparete-
bze unda dafaron danaxarjebi ara mxolod
am preparatebis winwawevasa da gavrcele-
baze, aramed aseve unda dafaros axali
preparatebis gamokvlevis, SemuSavebis da
testirebis xarjebi.

 marketologebs adanaSauleben matyuara
teqnologiebis gamoyenebaSi, romlebic klien-
tebs aiZuleben daijeron, TiTqos isini ufro
maRal samomxmareblo faseulobas Rebuloben,
vidre is, romelsac sinamdvileSi uzreunve-
lyofs saqoneli. matuara marketinguli
xerxebi iyofa sam jgufad: matyuara faswar-
moqmna, mcdari reklama da matyuara safuTavi.
matyuara faswarmoqmnaesaa mtkiceba imis
Sesaxeb, rom dawesebuli fasi „sabiTumoa”,
anu aRniSnuli fasdaklebebi sinamdvileSi
ar arsebobs. matyuara reklamaesaa saqon-

lis Rirsebebis anu efeqtianobis gadaWar-
beba, klientebis gadabireba saqonlis rek-
lamiT, romelic sinamdvileSi ar
arsebobs,latareis Sedegebis gadasxvafer-
eba. matyuara safuTavi qmnis didi tevadobis
STabeWdilebas dizainis xarjze, tevadobis
arasakmarisi Sevseba, romelsac SecdomaSi
Sehyavs etiketi anu safuTavis sididis dam-
axinjeba an dadumeba.

momxmarebelTa motyuebam Sesabamisi
kanonebis da sxva zomebis miReba gamoiwvia
momxmarebelTa uflebebis dasacavad. evro-
pulma normebma Zireuli cvlilebebi gam-
oiwvies kanonmdeblobaSi, romlebic aregu-
lirebs kosmetikuri firmebis saqmianobas.
kanonebi aregulireben kosmetikuri produ-
qciis Sedgenilobas da gamoyenebis sax-
elmZRvanelo gansazRvravs moTxovnebs mar-
ketingisadmi, maT Soris sareklamo ganacx-
adebis, etiketebis,safuTavze informaciisad-
mi. Tuki reklamaSi laparakia, rom saqone-
li spobs celuloitis niSnebs an saSu-
alebas iZleva 20 wliT axalgazrdad gam-
oiyurebode, maSin am faqtebis mtkicebule-
bebi dokumentirebulebi da wardgenili unda
iyos Sesabamis organoebze. eqsperimenteb-
is sawinaarmdegod 1998 wlidan protesteb-
is Sedegad evropaSi akrZalulia kosme-
tikuri produqciis komponentebis testireba
pirutyvze.

analogiuri gankargulebebi arsebobs
aSSSic. federalurma savaWro komisiam ( TC)
ramdenime direqtiva gamosca darRvevaTa
CamonaTvaliT. yvelaze ufro rTulia imi-
si gansazRvra, Tu ra aris cru teqnolo-
gia. magaliTad, ramdenime wlis winaT Shell
Oili reklamas ukeTebda benzin Super Shells
danamatebiT, romelic zrdida garbens, rac
ganasxvavebda am benzins sxvebisagan. es asec
iyo, magram kompania dumda imis Sesaxeb, rom
am teqnologiiT mzaddeboda yvelanairi
bebzini. erTaderTi argumenti Shellis
dasacavad is iyo, rom kompanias arasodes
ganucxadebia, rom rom es danamatebi mx-
olod mis benzinSi arsebobs. magram fed-
eralurma savaWro komisiam mainc gadawyvi-
ta, rom kompania varaudobda momxmarebel-
Ta motyuebas.

marketologebi amboben,rom kompaniaTa
umetesoba gverds uvlis cru teqnologie-
bs, ramdenadac maT SeuZliaT ziani miayenon
sakuTar bizness. Tuki saqonelTa momxmare-
blebi saqonlisagan ver miiReben imas, rasac
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elodebian, maSin isini konkurentebis produ-
qciaze gadavlen. momxmarebelTa umravle-
soba xedavs, Tu ra mizans misdevs saqonlis
gamyidveli da xSirad ar sjeraT absolu-
turad sarwmuno sareklamo gancxadebebis.
marketingis eqsperti Teodor leviti am-
bobs, rom reklama yovelTvis beravs saqon-
lis Rirsebebs, da zogjer es sasurvelic
kia: „Znelad Tu moiZebneba kompania, romel-
sac SeuZlia gauZlos, Tuki uars ityvis sak-
uTari produqciis upiratesobaTa gabervaze,
mxolod mis funqcionalurobaze TavmoyriT...
damaxinjebaTa da galamazebis gareSe sam-
yaro mosabezrebeli da uRimRamo gaxdeba,
da adamianebi dakargaven cxovrebis gemos”.

gamyidvelebs adanaSauleben adamianTa
darwmunebis specialuri teqnikis gamoyeneba-
Si im saqonelTa SeZenaSi, romelic maT
sinamdvileSi ar sWirdebaT. aris gamoTqma:
manqanebi, sadazRvevo polisebi da uZravi
qoneba iyideba da ar SeiZineba. gamyidvelebs
aswavlian klientebis fsiqologiur da-
muSavebas, SeZenisadmi maTi wabiZgebiT. isi-
ni aseve mimarTaven presings, ramdenadac
dainteresebulebi arian sakomisioTi, romel-
sac gayidvisagan Rebuloben.

marketologebma ician, rom myidvelebi
marTlac SeiZleba daarwmuno im saqonlis
yidvaSi, romlis SeZena maT ar undodaT an
romelic maT savsebiT ar sWirdebaT. es
rom ar iyos, efeqtianad unda muSaobdnen
dargis SigniT standartis maregulirebe-
li organoebi da momxmarebelTa uflebeb-
is dacvis sakanonmdeblo normebi. maregu-
lirebelma organoebma damrRvevebi unda
daiWiron „darRvevis adgilze,”da dasajon
isini arapatiosani marketinguli xerxebi-
saTvis. magram mkacr gayidvebs mcire sarge-
beli moaqvs kompaniebisTvisac. aseTi taq-
tika mxolod erTxel muSaobs da mxolod
moklevadiani Sedegi moaqvs.

gayidvis operaciaTa didi nawili gulisx-
mobs klientebTan xangrZlivvadiani urTier-
Tobis damyarebas. motyuebiTma gayidvebma
SeiZleba es urTierToba daazianos.

marketologebs xSirad imaSic adana-
Sauleben, rom produqciis xarisxi ar See-
sabameba moTxovnebs, magaliTad, saqoneli
uxarisxoa, momsaxurebis xarisxi dabali,
xolo zogierT saqonels dabali samomx-
mareblo faseuloba gaaCnia.

klientebis dasarwmuneblad sakuTari
produqciis SeZenaSi da ara konkurentebi-

sa, mwarmoeblebi gancxadebebs akeTeben,
romelic sinamdviles ar Seesabameba.

kidev erTi saCivari Seexeba saqonelTa
usafrTxoebas. igi gamowveulia ramdenime
mizeziT: damamzadebelTa gulgrilobiT,
warmoebis procesis garTulebiT, person-
alis cudi momzadebiT da a.S.

momxmarebgelTa uflebis dacvis aso-
ciaciebi mraval qveyanaSi wliTiwlobiT
axorcielebdnen saqonelTa testirebas
usafrTxoebis TvalsazrisiT da ityobine-
bodnen im safrTxis Sesaxeb, romlebsac
isini Seicaven: eleqtroSokis riski say-
ofacxovrebo mowyobilobisagan, travmire-
bis riski saTibelaTi, avariis riski avto-
manqaniT mgzavrobis dros. am organizacia-
Ta saqmianobis Sedegad momxmareblebi ufro
mofiqrebul gadawyvetilebebs Rebuloben
saqoneTa SeZenis dros, xolo kompaniebi
sakuTari produqciis naklovanebaTa lik-
vidirebas axorcieleben. marketologebi-
saTvis advili rodia wonasworobis miRwe-
va samomxmareblo saWiroebebsa da social-
ur pasuxismgeblobas Soris.

pasuxismgeblobis mqone kompaniebs surT
xarisxiani saqonlis warmoeba. xarisxisa
da saqonelTa usafrTxoebis abuCad agdeba
zians ayenebs kompaniis reputacias, kon-
fliqtebs iwvevs momxmareblebsa da sakanon-
mdeblo xelisuflebas Soris. arausafrTxo
saqonliT vaWroba iwvevs sasamarTlo pro-
cesebs da msxvili kompensaciebis gadax-
das. momxmareblebs, romlebic ukmayofiloni
arian firmis produqciiT, SeuZliaT gada-
vidnen konkurentebTan da sxva potenciuri
klientebic gadaibiron.

produqciis dagegmili daZvelebam-
arketinguli strategiaa,romlis Tanax-
mad saqoneli moralurad Zveldeba
sargeblianobis vadis amowurvamde.

zogierTi mwarmoeblebi winaswarmofiqre-
bulad xanmokle gamoyenebis produqcias
uSveben, romlisTvisac dagegmilia daZvele-
ba, e.i. saqoneli ufro adre Zveldeba, vidre
igi sinamdvileSi unda Seicvalos. magali-
Tad, zogierTi mwarmoeblebi mudmivad akeTe-
ben „cxovrebis axali stilis” reklamas, axal
saqonelTa gayidvis gasadideblad. naTeli
magaliTimoduri tendenciebis mudmivi cv-
lilebaa.

sxva kompaniebs imaSi adanaSauleben, rom
isini malaven axal saqonels, im dromde
dalodebiT, sanam Zvelebi ar daiyideba. es
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gansakuTrebiT gavrcelebulia sayofacx-
ovrebo eleqtronikasa da kompiuterul
teqnikaSi. magaliTad, Intel-sa da Microsoft-s
imas sayveduroben, rom isini kompiuteruli
Cipebis Semdeg Taobas manam inaxaven, sanam
moTxovna ar amoiwureba axlandel Taoba-
ze. momxmareblebi ukmayofiloni arian
videokamerebis, saaTebis da sayofacxovre-
bo eleqtronikis mwarmoebelTa politi-
kiT, romlebic swrafad da xSirad cvlian
modelebs. swrafi daZveleba arTulebs saT-
adarigo nawilebis Ziebas Zveli modelebi-
saTvis, xolo saremontoebi uars amboben
saremontod Zveli modelebis miRebaze.
mwarmoeblebs aseve adanaSauleben iseTi
masalebisa da komponentebis gamoyenebaSi,
romlebic Zalze swrafad tydebian da fu-
Wdebian.

marketologebi pasuxoben, rom momxmare-
blebs moswonT cvlilebebi, rom maT bezrde-
baT Zveli saqoneli da TviTon undaT
tansacmlis axali modelebis da axali man-
qanebis SeZena. aki maT aravin ar avalde-
bulebs axali modelebis SeZenas, da, Tu maTze
sakmarisi moTxovnaar iqneba, maSin gayidvac
ar iqneba. kompaniebi amtkiceben, rom klien-
tebs marTlac undaT ukanaskneli modeleb-
is SeZena, Tundac Zvelebi jer kidev muSaobd-
nen. axali produqciis mizanmimarTul gad-
amalvaze Zvelis dayidvamde kompaniebi
pasuxoben,rom mizezi srulyofilebaTa
arasakmaris gamokvlevaSi, axal saqonelTa
gamoSvebis siZvireSia da a.S. amasTan isini
riskaven, rammdenadac konkurentebs SeuZli-
aT bazarze adre gasvla da klientebis gad-
abireba. TviTRirebulebis da fasebis Sesa-
mcireblad kompaniebi axal masalebs iyeneben,
amitom saqonlebi zogjer adre imtvreva.
samagierod isini mudmivad srulyofen produ-
qcias, raTa igi Seesabamebodes samomxmareb-
lo molodins.

marketologebs adanaSauleben uqonel
myidvelTa uxarisxo momsaxurebaSi. qalaqe-
lebi iZulebulebi arian saqoneli SeiZinon
wvril maRaziebSi, romlebic dabalxarisx-
iani saqonliT vaWroben, ufro maRali fa-
siT. garda amisa, Raribi momxmareblebi ar
iTvlebian xelsayrel miznobriv segmentad.
korporaciebi ar cdiloben im regionebis
cxovrebisa da pirobebis gaumjobesebas,
romlebzec damokidebulia maTi komerciu-
li saqmianoba.

ufro dabali Semosavlebis mqone re-

gionebSi unda Seiqmnas ufro efeqtiani mar-
ketinguli sistemebi. dabali Semosavleb-
is mqone momxmareblebi xSirad saWiroeben
momxmarebelTa uflebebis damcveli orga-
nizaciebis dacvas. damrRvevebma kompensa-
ciebi unda gadauxadon klientebs.

marketingis zegavlena

mTlianad sazogadoebaze

marketings misi dRevandeli saxiT ima-
Si adanaSauleben, rom igi ramdenime ube-
durebis mizezi gaxda sazogadoebaSi. dadan-
aSaulebaTa ZiriTadi obieqti gaxda rek-
lamis sfero. mas adanaSauleben cru moTx-
ovnilebaTa SeqmnaSi, sixarbis gaRviZebasa
da sazogadoebis metesmet koncentraciaze
materialur faseulobebze.

kritikosebis sityviT, marketingi adami-
anebSi aRvivebs materialuri faseulobebi-
sadmi midrekilebas. adamianebs afaseben imis
mixedviT, Tu ras floben isini, da ara imis
mixedviT, Tu ras warmoadgenen isini. war-
matebulad iTvlebian adamianebi, romelT-
ac saxli an apartamentebi gaaCniaT presti-
Jul raionSi, Zviri manqanebi, da Tanamed-
rove teqnikis yvela saocrebas floben.
simdidrisa da materialuri sikeTisadmi
ltolvam piks 1980-ian wlebSi miaRwia. ma-
terialuri idealebisadmi erTguleba axal
aTaswleulSic SenarCunda.

materialuri faseulobebisadmi mi-
drekileba arabunebrivia adamianisaTvis, igi
Tavsmoxveulia marketingis mier. adamiane-
bi fuls uxdian sareklamo saagentoebs,
romlebic stimuls aZleven saqonelTa da
momsaxurebis SeZenis survils da masobrivi
informaciis saSualebaTa meSveobiT qmnian
„warmatebuli”cxovrebis modelebs. adami-
anebi mets muSaoben, raTa meti gamoimuSavon
da meti SeiZinon. amis gamo izrdeba war-
moebis moculobac, xolo industria, Tavis
mxriv, reklamis daxmarebiT adamianebSi
stimuls aZlevs axal saqonelTa flobis
survils. gamodis rom, marketingi cru moTx-
ovnilebebs qmnis, ufro xelsayrels kompanie-
bisaTvis, vidre momxmareblebisaTvis.

aseTi midgoma azviadebs biznesis Za-
lauflebas moTxovnilebebisadmi. sinamd-
vileSi adamianebs mZlavri damcavi meqani-
zmebi Camouyalibda reklamis winaaRmdeg.
marketologTa saqmianoba efeqtiania maSin,
rodesac isini apelireben arsebul saWiroe-
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bebze, da ara maSin, rodesac cdiloben axl-
is Seqmnas. amasTan, dRes myidvelebi cdi-
loben, rac SeiZleba meti gaigon im saqon-
lis Sesaxeb, sanam aseT mniSvnelovan SeZen-
as ganaxorcieleben. mcire SenaZenic ki, ro-
melic reklamis zegavleniT xorcieldeba,
mxolod im SemTxvevaSi meordeba, rodesac
klienti kmayofilia produqtiT.

moTxovnilebaTa formirebaze zegavle-
nas axdenen ara mxolod marketologebi,
aramed ojaxic, garemocvac, religiac, eko-
nomikuri garemo da ganaTlebac. Tuki Tana-
medrove Tanamegobrobebi Zalze merkanti-
luria, mizezisocialur procesebSia, da ara
biznesisa da masobrivi informaciis saSua-
lebaTa zegavlenaSi. magaliTad, materialu-
ri dovlaTis prioriteti aSSSi mcxovrebi
CinelebisaTvis aixsneba ara mxolod rekla-
mis zegavleniT, aramed kulturuli da so-
cialuri faqtorebiT.

kompaniebs imaSi adanaSauleben, rom isini
Zalian bevr individualuri gamoyenebis
saqonels yidian, sazogadoebrivi gamoyenebis
saqonelTa sazianod. avtomanqanebis mflo-
belTa (kerZo saqoneli) raodenobis gadideba
moiTxovs meti da xarisxianr gzebis mSeneb-
lobas, sagzao moZraobis regulirebis siste-
mis gafarToebas, axali teritoriebis gamoy-
ofas parkirebisa da policiis momsaxureb-
isaTvis (sazogadoebrivi sikeTe).

unda moiZebnos wonasworobis miRwevis
xerxi kerZo da sazogadoebrivi moxmarebis
saqonlebs Soris. erT-erTi gamosavaliam-
warmoeblebs daekisros yvela danaxarjebi,
romelsac sazogadoeba eweva maT gamoy-
enebasTan dakavSirebiT. magaliTad, saxelm-
wifos SeuZlia mwarmoeblebisagan moiTxo-
vos manqanebis Seqmna usafrTxoebis ufro
saimedo sistemebiT da gamonabolqvis gaw-
mendiT.

meore xerxiamomxmarebelTa iZuleba
gadaixadon sazogadoebis mier gaweuli
danaxarjebi. magaliTad, sagzao samsaxure-
bi mTels msoflioSi sazRaurs iReben sa-
cobebisaTvis, maTi raodenobis Semcirebis
mcdelobiT.

norvegiaSi, did britaneTSi, sa-
frangeTSi, singapursa da aSSSi SemoRe-
bulia sxvadasxva saxis sagzao mosakre-
blebi. magaliTad, danaxarjebi londo-
nis centrSi daaxlobiT 40%iT Semcir-
da 2003 wels, yoveldRiuri 5 funti ga-
dasaxdelis SemoRebis Semdeg sacobeb-

isaTvis. yvelaze ufro maRali fasnama-
ti dafiqsirebulia niuiorkis, sanfran-
ciskos, losanJelesis da sxva ameriku-
li qalaqebis misadgomebSi. ekonomistebi
Tvlian, rom sacobebi gzebze warmoiSo-
ba maSin, rodesac mZRolebi ar anazRau-
reben danakargebs, romelTac maT gamo
sazogadoebis sxva wevrebi ewevian. gada-
wyvetilebaamaT iZuleba gadaixadon.

Tuki momxmarebelTa xarjebi avtoman-
qanebze sakmaod gaizrdeba, isini Sewyveten
pikis saaTebSi mgzavrobas an moZebnian gada-
adgilebis sxva xerxebs.

kritikosebi marketings kulturuli
garemos dabinZurebaSi adanaSauleben. Cven
mudmivad gvitevs reklama, igi Tavs moexveva
Cvens bavSvebs, wyveten seriozul programebs,
sareklamo gverdebs Jurnalis an gazeTis
naxevari ukaviaT, sareklamo farebi auare-
seben peizaJs. reklama abinZurebs Cvens cno-
bierebas materialuri dovlaTis, seqsis, Za-
lis an statusis saxeebiT. reklamis zemo-
qmedebiT bavSvebi mSoblebisagan did Tanx-
ebs iTxoven, reklamirebul saqonelTa Sesa-
Zenad. mravali kritikosi acxadebs kardi-
nalur cvlilebaTa aucileblobis Sesaxeb.

marketologebs sakuTari argumentebi
moaqvT. jererTi, isini qmnian reklamas pirv-
el rigSi miznobriv momxmareblebze gaan-
gariSebiT, magram ramdenadac igi vrcelde-
ba masobrivi sainformacio arxebiT, mas
xedaven adamianebi, romlebzec igi ar aris
gaTvlili, amitom maT igi Rlis da aRiz-
ianebs. rac Seexeba bavSvebs, marketologe-
bi amtkiceben, rom mSoblebi da Tanatole-
bi bavSvebze ufro Zlier zegavlenas axdenen,
vidre reklama. marketologebi darwmuneb-
ulebi arian, rom bavSvebs SeuZliaT rek-
lamisagan sakuTari Tavis dacva da misi
kritikulad aRqma. meore, teleda radio-
arxebi, gazeTebi da Jurnalebi arseboben
reklamidan miRebuli SemosavlebiT. dabo-
los, momxmareblebs aravin uSlis telearx-
ebis gadarTvas, Tuki maT aRizianebs rek-
lama.

kritikosebi acxadeben, rom bizness
Zalze didi politikuri Zalaufleba gaaC-
nia. navTobis, Tambaqos,farmacevtuli, fin-
ansuri da alkoholuri magnatebi politi-
kosebisa da Cinovnikebis mxardaWeriT sarge-
bloben, romlebic biznesis interesebze
zrunaven, sazogadoebis interesebis sazian-
od.
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momxmarebelTa uflebebisa da maTi
dacvisadmi yuradRebam 1990ian wlebSi se-
riozuli zewola moaxdines biznesis samo-
qalaqo pasuxismgeblobaze. mZlavri kompa-
niis interesebi, romlebic xelSeuxeblad
iTvleboda, ganelebul iqna. magaliTad,
dasavleT evropasa da aSSSi momxmarebel-
Ta uflebis dacvis kampaniebma gamoiwvies
kanonmdeblobis miReba, romlis Tanaxmad
avtomanqanebis mwarmoeblebma manqanebi unda
aRWurvon usafrTxoebis saimedo sistemiT,
xolo Tambaqos kompaniebi valdebulebi
arian sigaretebze moaTavson informacia
mowevis mavneobis Sesaxeb. Zalauflebis
siWarbe biznesis xelSi, rogorc wesi, sawi-
naaRmdego moqmedebas iwvevs da aferxebs
korporaciul interesebs.

kompaniebs aseve adanaSauleben im mar-
ketinguli xerxebis gamoyenebaSi, romlebic
zians ayenebs sxva kompaniebs da amcirebs
konkurencias, konkurenti kompaniebis, mar-
ketinguli teqnologiebis SeZenis xarjze,
romelic blokavs bazarze gamosvlas da
arapatiosan konkurencias.

kritikosebi acxadeben,rom konkurencia
mcirdeba, rodesac kompaniebi farTovdebi-
an konkurentebis SeZenis xarjze, da ara
sakuTar saqonelTa gayidvis xarjze. SeZe-
naTa bumma da kapitalis koncentraciam
dargebSi safrTxe gamoiwvies, rom axal-
gazrda kompaniebi STanTqmisaTvis arian
ganwirulni, xolo konkurencia gaqreba.
praqtikulad yovel dargSi kompaniaTa
raodenoba mcirdeba.

STanTqmarTuli problemaa. STanTqme-
bi SeiZleba sasargeblo iyos sazogadoeb-
isaTvis. kompaniamyidveli damatebiT
resursebs Rebulobs, ris xarjzec amcir-
ebs danaxarjebs da fasebs. warmatebul
kompanias SeuZlia STanTqas cudad marTu-
li kompania da gazardos misi mwarmoe-
bluroba. magram STanTqmebs SeuZlia ziani
moitanos, amotom mas Tvalyurs adevneben
specialuri organoebi.

kritikosebi acxadeben, rom marketingis
gamo warmoiSoba barierebi. romlebic
abrkoleben bazrze axal kompaniaTa gasv-
las. winwawevis didi danaxarjebi mWidrod
akavSireben mimwodeblebs gansazRvrul
kompaniebTan, maTTvis Suamavlis Secvli-
saTvis xelis SeSliT. marTlac, konkurenci-
is garkveuli SezRudvebi ekonomikur upi-
ratesobaTa bunebrivi Sedegi gaxda far-

TomasStabiani komerciuli saqmianobisagan.
zogierTi firmebi brZolis arapatiosan

meTodebs iyeneben konkurentebze zianis
misayeneblad. isini fasebs TviTRirebule-
baze dabla aweseben, aSantaJeben mimwode-
blebs an momxmareblebs gadaaTqmevineben
konkurentebis produqciis SeZenas.

moqalaqeebs da sazogadoebas

rogor SeuZliaT marketingis

daregulireba

ramdenadac zogierTebi bizness mravali
ekonomikuri da socialuri problemis
mizezad miiCneven, aqtivuzdeboda masobrivi
moZraobebi,romlebic mimarTuli iyo bizne-
sis SezRudvaze. esaa konsiumerizmi (moZrao-
ba momxmarebelTa uflebebis dasacavad) da
invaironmentalizmi (moZraoba garemos dasa-
cavad).

konsiumerizmi warmoiSva aSS-Si 1990-
iani wlebis dasawyisSi. mizezi gaxda faseb-
is zrda, enton sinkleris statiebi kvebis
mrewvelobis Sesaxeb da skandalebi far-
macevtul dargSi. momxmarebelTa aqtiuro-
bis meore afeTqeba 1930-iani wlebis Suax-
anebSi gamowveuli iyo fasebis zrdiT didi
depresiis periodSi da axali skandalebiT
farmacevtul sferoSi. samomxmareblo aqti-
urobis mesame talRa wamoweul iqna 1960-ian
wlebSi. momxmareblebi ufro ganaTlebule-
bi gaxdnen, saqonlebiufro rTuli da poten-
ciurad saSiSi. 1960-ian wlebSi scenaze gamoCn-
da ralf neideri, xolo cnobilma mwerlebma
biznesi daadanaSaules mflangvelobasa da
amoralurobaSi. prezidentma jon kenedim
ganacxada, rom momxmareblebs usafrTxoebis,
informaciis arCevis da xmis ufleba aqvT.
aSSs kongresma wamoayena kanonebSi SeetanaT
momxmarebelTa dacvis Sesaxeb.

ras warmoadgens moZraoba momxmarebel-
Ta uflebebis dasacavad?

konsiumerizmimoqalaqeTa da saxelm-
wifo organizaciaTa organizebuli moZ-
raobaa, mimarTuli myidvelTa uflebeb-
is gafarToebaze, gamyidvelebTan mimar-
TebaSi.

gamyidvelTa tradiciuli uflebe-
bi aseTia:

♦ nebismieri sididis da stilis saqonl-
is gayidvis ufleba im pirobiT, rom igi
safrTxes ar warmoadgens myidvelTa janm-
rTelobisa da usafrTxoebisaTvis; winaaRm-
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deg SemTxvevaSi, saqoneli unda Seicavdes
saTanado gafrTxilebas da miTiTebebs.

♦ saqonelze nebismieri fasis daweseb-
is ufleba im pirobiT, rom fasi aradis-
kriminaciulia.

♦ saqonlis winwawevaze nebismieri Tanx-
is daxarjvis ufleba im pirobiT, rom es ar
ewinaaRmdegeba patiosani konkurenciis
wesebs.

♦ saqonelze nebismieri gancxadebis
moTavsebis ufleba im pirobiT, rom igi ar
atyuebs myidvelebs, da ar atarebs cru in-
formacias.

♦ gasaRebis stimulirebis nebismieri
sqemis gamoyeneba im pirobiT, rom isini ar
abneven klientebs.

myidvelTa tradiciuli uflebebi
aseTia.

♦ ufleba, ar SeiZinos saqoneli, romel-
ic gamofenilia gasayidad.

♦ produqciis usafrTxoebis ufleba.
♦ imisi ufleba, rom produqcia ama-

rTlebdes maT molodins.
am uflebebis SedarebiT, bevri adamiani

im daskvnamde midis, rom saswori gamyid-
velisken gadaixreba.diax,myidvels SeuZlia
uari Tqvas SeZenaze. magram kritikosebi
Tvlian, rom myidveli verasodes ver gauZ-
lebs gamocdil gamyidvels. momxmarebel-
Ta damcvelebi maTTvis Semdeg damate-
biT uflebebs moiTxoven.

♦ amomwuravi informaciis uflebas sa-
qonlis Tvisebebis Sesaxeb.

♦ saeWvo saqonlisagan da marketingu-
li xerxebisagan dacvis ufleba.

♦ saqonelsa da marketingul teqnolo-
giebze zegavlenis ufleba, cxovrebis xarisx-
is asamaRleblad.

informaciaze ufleba moicavs sesxis
WeSmariti sargeblis ganakveTis, (patiosani
dakrediteba), saqonlis erTeulis namdvili
fasis (faswarmoqmna), saqolis komponenteb-
is (etiketze miTiTebuli Sedgenilobis),
kvebis produqtebSi masazrdoebel nivTiere-
baTa Sedgenilobis (miTiTebulia safuTavze),
produqtis siaxlis (gamoyenebis saboloo
TariRi) da produqciis realuri upirate-
sobebis codnis uflebas (patiosaani rekl-
ama). momxmarebelTa dacvis winadadebebi
moicavs samomxmareblo uflebaTa gafar-
Toebas kompaniaTa mxriv TaRliTobis SemTx-
vevisaTvis, produqciis ufro maRali usa-
frTxoebis moTxovnas da saxelmwifo or-

ganoebis Zalauflebis gaZlierebas. cxovre-
bis donis amaRlebis Sesaxeb winadadebebi
moicavs im komponentebis gaTvaliswinebas,
romlebic calkeul saqonelTa da safuTa-
vis SemadgenlobaSi Sedian, reklamis do-
nis Semcirebas da samomxmareblo organiza-
ciebis warmomadgenelTa Seyvanas kompanie-
bis direqtorTa sabWoebSi momxmarebelTa
uflebebis dasacavad.

 momxmareblebs ara mxolod ufleba
aqvT, aramed aseve valdebulebi arian da-
icvan sakuTari Tavi, da ar daakisros es
amocana vinme sxvas. momxmareblebs, rom-
lebic Tvlian, rom isini moatyues, ramden-
ime gza gaaCniaTSeiZleba sakuTriv kompa-
nias, masobrivi informaciis saSualebebs an
sasamarTlos mimarTon.

invaironmentalistebs awuxebT marke-
tingis zegavlena garemomcvel garemoze
da samomxmareblo moTxovnebis dakmayofi-
lebis fasi.

invaironmentalizmi moqalaqeTa da
saxelmwifo dawesebulebaTa organize-
buli moZraobaa garemos dasacavad da
gasaumjobeseblad.

invaironmentalistebi sawinaRmdegos ar
amboben marketingisa da moxmarebis winaaRm-
deg, magram surT rom adamianebi da ko-
mpaniebi met zrunvas iCendnen garemos Sesax-
eb. isini Tvlian, rom martketingis mizani-
aara moxmarebis an samomxmareblo dakmay-
ofilebis maqsimizeba, aramed cxovrebis
xarisxis amaRleba, romelic ara mxolod
saqonelTa da momsaxurebis raodenobiT da
xarisxiT ganisazRvreba, aramed garemos
xarisxiTac. invaironmentalistebs surT,
rom garemos dacva, rogorc mwarmoeblebis
ise momxmareblebis sazrunavi gaxdes.

pirvelad invairon-mentalistebis moZrao-
ba 1960-1970-ian wlebSi warmoiSva. adamianebi
Sefiqrianebulebi iyvnen im zaraliT, romel-
sac bunebas ayeneben sasargeblo wiaRiseu-
lis mopoveba, tyis resursebis gamofitva,
mJavuri wvimebi, ozonis fenis dangreva, to-
qsikuri narCenebi da nagavi. maT aseve awux-
ebdaT sarekreacio resursebis dakargva da
adamianTa janmrTelobis gauareseba, romel-
ic gamowveulia haeris dabinZurebiT.

meore talRis iniciatorebi gaxdnen
mTavrobebi, romlebmac 1970-1980ian wlebSi
miiRes kanonebi, romlebic aregulirben mr-
wvelobis zegavlenas garemoze. am talRam
seriozuli dartyma miayena zogierT dargs.
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mZime mrewveloba, komunalur momsaxurebaTa sfero da qimikatebis mwarmoeblebi iZule-
bulebi iyvnen uzarmazari saxsrebi daexarjaT gamwmend teqnologiebze, anarCenebis uti-
lizaciaze da dabinZurebis kontrolis sxva RonisZiebebze. saavtomobilo industria
daavaldebules manqanebi aReWurvaT ZviradRirebuli mowyobilobiT, gamonabolqvis kon-
trolisaTvis. germaniam miiRo kanonebi manqanebis gadamuSavebis sistemis Sesaxeb. nabTo-
bgadamamuSavebeli dargi iZulebuli iyo Seeqmna benzinis xarisxebi tyviis dabali an
nulovani SemcvelobiT.

invaironmentalizmis mesame talRam warmoSva moTxovna kompaniebisagan, ziani ar
miayenon garemos. sul ufro meti kompaniebi nergaven ekologiuri stabilurobis kon-
cefcias SeimuSaveben garemosaTvis arasaziano, mogebis momtan strategiebs .

Semdeg doneze kompaniebi axorcieleben produqciis marTvasdabinZurebis minimize-
bas ara mxolod warmoebis msvlelobaSi, aramed aseve saqonlis sasicocxlo ciklis
Semdgom etapebzec.

nax. 2.1. ekologiuri stabilurobis matrica

ekologiuri stabilurobis mesame doneze kompaniebi qmnian axal, ekologiurad
wminda teqnologiebs. mravali organizacia, romelTac mniSvnelovan warmatebas miaR-
wies dabinZurebis profilaqtikaSi, jer kidev SezRudulia arsebul teqnologiaTa
CarCoebiT. absoluturad stabiluri ganviTarebis strategiis SesamuSaveblad maT axa-
li teqnologiebi sWirdebaT. magaliTad, sarecx saSualebaTa mwarmoeblebma SeimuSaves
fxvnilebi, civ wyalSi recxvisaTvis da gaSales „swori recxvis” kampania, yuradRebis
aqcentirebiT tansacmlisaTvis sargeblobasa da energiis ekonomiaze.

 dabolos, kompaniebs SeuZliaT ganaviTaron ekologiurad stabiluri msoflmxed-
veloba, romelsac SeiZleba mxari davuWiroT momavalSic. igi gviCvenebs rogor unda
ganviTardes saqonlebi, momsaxurebebi, kompaniis saqmianoba da politika, ra axali te-
qnologiebi unda SemuSavdes amisaTvis.

mravali dRevandeli kompania matricis (nax. 2.1.) qveda marcxena ujredSi imyofeba,
Tanxis dabinZurebis Tavidan acilebaSi dabandebiT. mcire raodenobis kompaniebs mkafio
stabiluri msoflmxedveloba gaaCniaT. yuradRebis koncentracia matricis mxolod erT-
erT ujredze, ekologiur stabilurobaze (ix. nax. 2.1.), araSorsmxedvelobaze mowmobs.
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magaliTad, investireba matricis mxolod qveda naxevris RonisZiebebze ganamtkicebs
kompaniis dRevandel mdgomareobas, magram SeiZleba igi susti adgili gaxados moavalSi.
ZiriTadi aqcenti zeda naxevarze, piriqiT, imaze mowmobs, rom kompanias mkafio msoflmxed-
veloba gaaCnia, magram ar SeuZlia praqtikaSi misi danergva. kompaniebma unda imuSavon
ekologiuri stabilurobis oTxive aspeqtis ganviTarebaze.

invaironmentalizmi problemebs qmnis saerTaSoriso kompaniebisaTvis. saerTaSoriso
savaWro barierebis gaqrobiT da msoflio masStabis transerovnul kompaniaTa gafar-
ToebiT, ekologiur problemaTa zegavlena msoflio vaWrobaze izrdeba. saerTaSoriso
kompaniebi unda moqmedebdnen mkacri ekologiuri normebis Sesabamisad.

kompaniaTa cxovreba sul ufro rTuldeba. maT mouwevT fasis momateba, garemos
dacvis xarjebis dasafaravad, rom amis Semdeg saqonlis gayidva ufro rTuli iqneba.
magram ekologiurma problemebma iseTi didi mniSvneloba SeiZines, rom amas versad ver
gaveqceviT.

nax. 2.2. marketingmenejmentis samarTlebrivi aspeqtebi

sxvaTa Soris kompaniaTa ekologiuri politika uwindeburad gansxvavdeba sxvadasxva
qveyanaSi, da universaluri msoflio standartebis gamoCena uaxloes wlebSi mosalodne-
li araa. ekologiuri faqtorebi, romlebic momxmarebelTa motivirebas iwveven erT
qveyanaSi, SeiZleba aranairad ar aisaxon klienturaze sxva saxelmwifoSi. magaliTad,
plastikuri boTlebi ualkoholo sasmelebisaTvis SeuZlebelia gamoviyenoT Sveicaria-
Si an germaniaSi, magram maT upiratesobas aZleven safrangeTSi, sadac SemuSavebulia maTi
gadamuSavebis sistema. saerTaSoriso kompaniebisaTvis Znelia standartuli ekologiuri
strategiis SemuSaveba, romlebic efeqtiani iqneboda mTels msoflioSi. amis nacvlad
isini saerTo koncefciebs qmnian, xolo Semdgom maT specialurad SemuSavebul pro-
gramebSi ganaTavseben, romlebic adgilobriv sakanonmdeblo normebs pasuxoben.
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moqalaqeTa Sefiqrianeba marketinguli
strategiebiT, iwvevs axali kanonebis gamoCe-
nas. gansaxilvelad gamoitaneba axali
proeqtebi, zogierTi maTgani dawunebuli
iqneba, zogier­Ti koreqtirebas daeqvemde-
bareba, da mxolod mcire nawili iqneba miRe-
buli.

2.2. naxazze naCvenebia marketingmenejmen-
tis ZiriTadi samarTleblivi aspeqtebi. amoca-
na isaa, rom es kanonebi gadatanil iqnes im
enaze, romelic gasagebia marketologebi-
saTvis, gadawyvetilebaTa miRebisas konkuren-
tebTan urTierTobebis, saqonelTa, fasebis,
winwawevis da gavrcelebis arxebis Sesaxeb.

axla gamovikvlioT biznesis saqmiano-
ba socialurad pasuxismgebeli marketing-
is dasanergad, romelic dakavSirebulia
ganaTlebuli marketingis koncefciebTan
da marketinguli eTikis aRzrdasTan.

biznesi da socialurad pasuxismge-
beli marketingis Camoyalibeba

 dRes kompaniaTa umetesoba aRiarebs
momxmarebelTa axal uflebebs, Tundac
koncefciis doneze. SeiZleba maT winaaRm-
degoba gauwion calkeul sakanonmdeblo
normebs, maTi arasworad CaTvliT, magram
aRiareben momxmareblis uflebas informa-
ciasa da dacvaze.

ganaTlebuli marketingi marketing-
is koncefciaa, romlis Tanaxmad kompa-
niis marketingulma saqmianobam unda
uzrunvelyos misi marketinguli siste-
mis umaRlesi xangrZlivvadiani Sede-
gianoba. arsebobs ganaTlebuli market-
ingis xuTi princi pi: momxmarebelze
orientirebuli marketingi, inovaciuri
marketingi, ekonomikurfaseulobiTi
marketingi, gacnobierebuli misiis mar-
ketingi da socialuri marketingi.

klientze orientirebuli market-
ingiganaTlebuli marketingis princi p-
ia, romlis Tanaxmad kompaniam Tavisi
marketinguli saqmianoba unda ganixi-
los da organizeba moaxdinos momx-
mareblis Tvalsazrisis Sesabamisad.

amasTan, kompania mTeli ZaliT cdilobs
gamoavlinos, moemsaxuros da daakmayofi-
los miznobrivi klientebis saWiroebebi.
samyaroze mxolod momxmareblis TvaliT
SexedviT, kompanias SeuZlia daalagos xan-
grZlivi da xelsayreli urTierTobebi
klientebTan.

inovaciuri marketingiganaTlebuli
marketingis princi pia,romelic kompa-
niisagan moiTxovs realur srulyo-
filebebs saqonelsa da marketingSi.

inovaciuri marketingis principi kompa-
niisagan moiTxovs saqonlisa da market-
ingis mudmiv srulyofas.kompania, romelic
ver amCnevs saqmianobis axal, ufro sruly-
ofil xerxebs, dakargavs klienturas, romel-
sac sxva kompania gadaibirebs, romelmac
axali midgoma ipova.

ekonomikurfaseulobiTi marketin-
giganaTlebuli marketingis princi p-
ia, romlis Tanaxmad kompaniam ZiriTa-
di resursebi unda daabandos mar-
ketingul RonisZiebebSi, samomxmareb-
lo faseulobaTa gasadideblad.

mravalma marketingulma nabijmaerT-
droulma dayidvebma, safuTavis cvlilebeb-
ma, reklamamSeiZleba cota xniT gazardos
gayidvaTa moculoba, magram ise ver gazrd-
ian samomxmareblo faseulobas, rogorc amas
gaakeTeben saqonlis xarisxis, funqciona-
lurobis da moxerxebulobaTa srulyofile-
bebi gamoyenebaSi. ganaTlebuli marketingi
moiTxovs myidvelTa ndobis mudmivad Se-
narCunebas, samomxmareblo faseulobaTa ga-
didebis xarjze.

marketingi misiis gacnobierebiTe-
saa ganaTlebuli marketingis princi-
pi, romlis Tanaxmad kompaniam Tavisi
misia unda Camoayalibos sazogadoeb-
is TvalsazrisiT, da ara gamoSvebuli
produqciis poziciebidan.

rodesac kompaniis misia orientacias
iRebs sazogadoebis interesebze, TanamSrom-
lebi ufro keTilsindisierad aRiqvamen
sakuTar samuSaos da ufro mkafio warmod-
gena eqmnebaT sakuTari saqmianobis momar-
TulebaTa Sesaxeb. magaliTad, bankis Tval-
sazrisiT  ritish Cooperative  ankis misia
sabanko momsaxurebaTa gayidvaSi mdgomar-
eobs, magram kompania sakuTari Tavis winaSe
ayenebs ufro farTo mizanssaqme ar dai-
Wiros iseT kompaniebTan, romlebic eWvmi-
tanilebi arian saeWvo operaciebSi, magal-
iTad, bewviT movaWreebsa da sigaretebis
mwarmoeblebTan.

socialuri marketingi ganaTlebu-
li marketingis principia, romlis Tanax-
mad kompaniam unda miiRos marketingu-
li gadawyvetileba, samomxmareblo saWi-
roebaTa, sakuTar moTxovnilebaTa, mo-
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mxmarebelTa xangrZlivvadiani intere-
sebis da sazogadoebis xangrZlivvadi-
ani intreresebis safuZvelze.

kompania acnobierebs, rom momxmarebel-
Ta da sazogadoebis interesebis ugulebe-
lyofa avnebs samives. xSir SemTxvevaSi
momxmarebelTa da sazogadoebis moTxov-
nilebebi da xangrZlivvadiani interesebi
erTmaneTs emTxveva, magram momxmareblebi
ar irCeven imas, rac maTTvis umjobesia.
adamianebs moswonT yuaTiani sakvebi, romel-
ic zians ayenebs janmrTelobas, ewevian, da
amasTan ician, rom igi zians ayenebs janm-
rTelobas, svamen, miuxedavad alkoholis
damRupveli zemoqmedebisa. marketingis Sesa-
Zlo safrTxis gasakontroleblad saWiroa
masobrivi informaciis saSualebebisadmi
xelmisawvdomoba, romlebSic SeiZleba vi-
povoT kontrargumentebigavigoT mowevis,
yuaTiani sakvebis da spirtiani sasmelebis
mavneobis Sesaxeb. aucilebelia aseve reg-
ulirebaTundac damoukidebeli,Tuki ara
saxelmwifoebrivi,romelic SezRudavda
moTxovnas saeWvo produqciaze.

meore problema isaa,rom momxmarebel-
Ta survilebi zogjer sazogadoebis inter-
esebis sapirispirod midis. Tuki marketing-
is amocanaaTavianT klientTa moTxovnile-
bebis dakmayofileba, maSin ra unda vqnaT,
Tuki maT arausafrTxo survilebi gaaCni-
aT? momxmareblebs surT miiRon xis fan-
jris CarCoebi, karebi da aveji, xolo sa-
zogadoeba cdilobs SeinarCunis tye; momx-
mareblebs surT centraluri gaTbobis da
ventilaciis komforti, magram saWiroa en-
ergiis ekonomia; yvelas unda avtomanqanebiT
siaruli, magram rogorRac saWiroa brZola
naxSirorJangis gazis gamonabolqvis winaaRm-
deg. marketingulma sferom reagireba unda
moaxdinos winaaRmdegobaze momxmarebelTa
survilebsa da sazogadoebriv keTildRe-
obas Soris. Tuki samomxmareblo uflebaTa
damcvelebi da momxmarebelTa sakuTari
Segnebuloba ar SeiZleba stimuli iyos, mar-
ketologebma konfliqti unda gadaWran sak-
uTari saqmianobis regulirebis an kontro-
lis xarjze. winaaRmdeg SemTxvevaSi maT-
Tvis amas kanoni gaakeTebs. socialurad
orientirebuli kompania cdilobs SeimuSa-
vos produqcia, romelic ara mxolod daak-
mayofilebs momxmareblebs, aramed upirate-
sobebs miscems maT (ix.nax.2.3). saqoneli Sei-
Zleba klasificirebul iqnes myidvelis

moTxovnaTa dauyovnebeli dakmayofilebis
xarisxiT, da momxmareblis xangrZlivvadi-
ani sargeblobis donis mixedviT. sasurve-
li saqoneli, magaliTad, gemrieli da
sasargeblo sauzmeebi, momentalur dakmay-
ofilebas da xangrZlivvadian upirate-
saobebs iZlevian. saqonlebi, romlebic kmay-
ofilebas iwveven (tkbileuli,spirtiani
sasmelebi,da sigaretebi), momentalur dak-
mayofilebas iZlevian, magram SeiZleba mo-
mxmarebloebs momavalSi avnon. sasargeblo
saqonlebs dabali mimzidveloba gaaCniaT,
magram momxmareblebisaTvis sargebloba
moaqvT momavalSi, magaliTad usafrTxoeb-
is Rvedebi da baliSebi manqanebze. dabo-
los, arasrulfasovan saqonels, iseTebs,
rogoricaa aragemrieli da naklebefeqtiani
samkurnalo preparatebi, ar gaaCniaT arc
momentaluri mimzidveloba da arc xangr-
Zlivvadiani upiratesoba.

sasurveli saqoneliiseTi saqone-
lia, romelsac erTdrouli momenta-
luri dakmayofileba da arsebiTi xan-
grZlivvadiani upiratesobebi moaqvs.

siamovnebis momtani saqoneli ,is
saqonelia, romelsac momentaluri
dakmayofileba moaqvs, magram momaval-
Si SeuZlia ziani miayenos adamians.

sasargeblo saqoneliis saqonelia,
romelsac dabali mimzidveloba gaaC-
nia, magram sargeblis motana SeuZlia
momavalSi.

arasrulfasovani saqoneli is saqone-
lia, romelsac arc momentaluri mimz-
idveloba, da arc xangrZlivvadiani upi-
ratesobebi gaaCnia.

kompaniebma mTeli TavianTi saqoneli
sasurveli unda gaxadon. sasiamovno
saqonelTa problema imaSia,rom isini kar-
gad iyidebian, magram SeuZliaT ziani mou-
tanon momxmmarebels. maSasadame, maTi sru-
lyofisaTvis unda dainergos xangrZlivva-
diani upiratesobebi, mimzidveli Tvisebeb-
is Semcirebis gareSe. sasargeblo saqone-
li raime mimzidveli TvisebebiT unda aRi-
Wurvos, rom isini ufro sasurveli gaxdnen
myidvelebisaTvis.

marketologebi xSirad moraluri xas-
iaTis problemebs awydebian. is rac xel-
sayrelia biznesisaTvis, yovelTvis unak-
lo rodia. ramdenadac yvela marketolo-
gi araa patiosnebisa da wesrigianobis ni-
muSi, kompaniebs uwevT eTikis korporatiu-

k.i. Rurwkaia, k.k. Rurwkaia, T. Rurwkaia

socialuri ekonomika

XXI s aukun i s a qtualuri proble m e b i .
#6-is damateba



275

li normebis SemuSaveba marketingSiwesebi,
romelTac unda misdios kompaniis yovel-
ma mosamsaxurem. es normebi Seexeba urT-
ieTobebs distribiutorebTan, reklamis
wesebs, momxmarebelTa momsaxurebebs, safa-
so politikas, saqonelTa SemuSavebas da
saerTo xasiaTis zneobriv standartebs.

  yvelaze srulyofil wesebsac ki ar
SeuZliaT yvela situaciis gaTvaliswineba,
romelTac xandaxan marketologi awydeba.
2.1 cxrilSi CamoTvlilia zogierTi rTu-
li eTikuri situaciebi, romlebsac kompanie-
bi awydebian. Tuki marketologi yvela am
SemTxvevaSi mxars uWers wess, „gayide, am-
dens ras fiqrob?”,maSin misi saqcieli
saeWvoa da amoraluric ki. Tuki marketolo-
gi mzad ar aris arc erTi am qmedebisaTvis,
maSasadame, es unbiWo da ubeduri adamiania,
romelsac sindisis qenjna awuxebs. marke-
tologs sWirdeba principebis garkveuli
anakrebi, romlebic daexmarebian situaciis
Sefasebasa da gadawyvetilebis miRebaSi, Tu
rogor SeiZleba Sors Sesvla mogebis miRe-
bis mcdelobaSi.

  ra principebiT unda xelmZRvanelobd-
nen kompaniebi da menejerebi eTikisa da
socialuri pasuxicmgeblobis sakiTx-
ebSi? arsebobs mosazreba, rom misaRebia
nebismieri qmedebebi, romelTac uSvebs Tavis-
ufali bazari da ar zRudavs kanonmdeblo-
ba. amasTan, kompaniebi da menejerebi valde-

bulebi rodi arian dafiqrdnen miRebul
gadawyvetilebaTa moraluri aspeqtis Sesax-
eb. sxva sityvebiT, SeiZleba patiosnad ga-
vakeToT yvelaferi,ris saSualebasac siste-
ma mogvcems.

  arsebobs sxva midgomac problemis-
admi, romlis drosac pasuxismgebloba
sistemidan kompaniasa da menejerebs gada-
ecema. es ufro civilizebuli midgoma
gulisxmobs, rom kompanias unda hqondes
„sazogadoebrivi cnobiereba”. kompaniebi da
menejerebi korporaciul gadawyvetileba-
Ta gamomuSavebis procesSi unda xelmZRv-
anelobdnen eTikisa da moralis maRali
standartebiT, damoukideblad imisa, „Tu ras
uSvebs sistema.”istoriaSi SeiZleba mrava-
li qmedebis povna, kanonierisa da Tavisu-
fal bazarze dasaSvebisa, magram amasTan
metismetad upasuxismgeblosi.

 cxrili 2.1. zogierTi situaciebi
marketingSi,romlebic rTulia mora-
lis TvalsazrisT.

1. Tqven muSaobT Tambaqos fabrikaSi da
aqamde ar icodiT rom moweva iwvevs kiboTi
daavadebas. TqvenTvis cnobili gaxda gamokv-
levis Sedegebi, romelic miuTiTebs kavSirs
mowevasa da am daavadebas Soris. Tqveni
qmedebebi?

2. Tqvenma samecnierokvleviTma ganyo-
filebam mcire cvlilebebi Seitana erT-
erT Tqvens saqonelSi. saqoneli amiT arc

nax. 2.3. axal saqonelTa klasifikacia sazogadiebis interesebis TvalsazrisiT
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axali ar gamxdara, da arc gaumjobesebuli,
magram Tqven iciT, rom am sityvebis gamoCe-
na safuTavsa da reklamaSi gamoiwvevs gay-
idvaTa gadidebas. Tqveni qmedebebi?

3. Tqven gTxoves CagerToT sakuTar asor-
timentul jgufSi zRvrulad gamartivebu-
li modelimyidvelTa mosazidad maRazia-
Si. es modeli sruliad warumatebelia, ma-
gram Tqven iciT, rom gamyidvelebi SeZleben
myidvelTa yuradRebis gadarTvas ufro
srulyofil da ufro Zvir modelebze. Tqven
gTxoven mwvane Suqi misceT am gulaxdil
„satyuaras”. Tqveni qmedebebi?

4. Tqven ganixilavT SesaZleblobas sa-
muSaoze aiyvanoT saqonlis menejeri, romel-
ic gaTavisuflda konkurirebadi kompaniidan.
es kaci siamovnebiT gaiziarebs TqvenTan
konkurentis mTel gegmebs.Tqveni qmedebebi?

5. erT-erT Tqvens saukeTeso dilers
TqvenTvis mniSvnelovan regionSi,gauCnda
ojaxuri problemebi, da gayidvaTa done mkve-
Trad Semcirda. rogorc Cans, Tqvens dilers
dasWirdeba Svebuleba. Tqven kanonieri ufle-
ba gaqvT gawyvitoT kontraqti am dilerTan
da daiqiravoT sxva. Tqveni qmedebebi?

6. Tqven gaqvT Sansi miiRoT metismetad
xelsayrelli klienti, rac Zalze mniSvnelo-
vania TqvenTvis da Tqveni kompaniisaTvis.
Sesyidvebis agenti SeniSnavs, rom saboloo
gadawyvetilebaze dadebiTad imoqmedebda
saCuqari. Tqveni TanaSemwe girCevT poten-
ciur klients saxlSi gaugzavnoT kargi
feradi televozori. Tqveni qmedebebi?

7. Tqvenamde movida xmebi, rom konkurentma
firmam Tavis saqonelSi cvlilebebi Seit-
ana, romelic mas saSualebas miscems arse-
biTad gazardos gayidvaTa moculoba. kon-
kurenti cdilobs uCvenos Tavisi saqonlis
axali SesaZleblobebi erT-erT kerZo Sexve-
draze yovelwliur gamofenagayidvaze. Tqven
SesaZlebloba gaqvT am Sexvedraze gagza-
vnoT sakuTari TanamSromeli, romelic
gaigebda yvela wvrilmans saqonlis axali
Tvisebebis Sesaxeb. Tqveni qmedebebi?

8. sareklamo swaagento gTavazobT sa-
reklamo kampaniis sam variants. (A) araTavs-
moxvevadi kampania myidvelebisaTvis saqon-
lis Sesaxeb patiosani informaciis SeTava-
zebiT. (B) iyenebs emociur zemoqmedebas se-
qsualuri aqcentiT da beravs saqonlis
SesaZleblobebs. (C) gaTvaliswinebulia
xmauriani, gamaRizianebeli sareklamo rgo-
lebis gamoyeneba, romlebic udaod moiz-

idaven mayurebelTa yuradRebas. winaswari
Sefasebebi uCveneben, rom kampaniebis efeq-
tianoba Semdegi iqneba (klebis mimarTu-
lebiT): C,B,A. Tqveni qmedebebi?

9. Tqven gasaubrebas atarebT unarian
qalbatonTan, gamyidvelis Tanamdebobis kan-
didatTan. misi kvalifikacia ufro maRalia,
vidre mamakacisa, romelTanac Tqven saubrob-
diT masze adre. miuxedavad amisa, Tqven iciT,
rom zogierTi TqvenTvis mniSvnelovani
klienti amjobinebs saqmis daWeras gamyidv-
el mamakacebTan da Tqven mogiwevT uari
TqvaT gayidvTa nawilze, Tuki Tqven sam-
uSaod aiyvanT qals. Tqveni qmedebebi?

10. Tqvenkompaniis gayidvis menejeri xarT,
romelic yidis enciklopediebs. konkurire-
badi kompaniis gamyidvelebi saxlebSi
(kardakar) dadian sociologiuri samsaxuris
TanamSromelTa saxiT, romlebic gamokvle-
vas atareben. „gamokiTxvis” damTavrebisas
isini gayidvas iwyeben. rogorc Cans, es Zalze
efeqtiani meTodia. Tqveni qmedebebi?

yovelma kompaniam da marketingis mene-
jerma TavisTvis unda SeimuSavos social-
uri pasuxismgeblobisa da eTikis normebi.
Tuki kompania misdevs saqmianobis princips
sazogadoebis sakeTildReod, maSin yovel-
ma menejerma unda imoqmedos ara mxolod
kanonis da saqmiani praqtikis miRebuli
normebis farglebSi, aramed gviCvenos saku-
Tari piradi siRrmiseuli wesiereba, kor-
poraciuli TviTSegneba da momxmareblis
keTildReoba. aseTi mkafio da gaazrebuli
pozicia marketingis menejers daexmareba
Tavi gaarTvas rTul problemebs rogorc
marketingSi, ise adamianiseuli saqmianobis
sxva sferoebSi.

rogorc invaironmentalizmi, ise eTikuri
aspeqtebic gansakuTrebul problemas war-
moadgenen marketologebisaTvis. biznesis
warmoebis normebi da meTodebi sxvadasx-
vanairia sxvadasxva qveyanaSi. warmoidgineT,
rom Tqven monawileobT tenderSi msxvili
saxelmwifo dakveTis Sesasruleblad ganvi-
Tarebad qveyanaSi. ministri, romelic pasuxs
agebs kontraqtis Sesrulebaze, miuTiTebs
saxelmwofo mosamsaxureTa dabal xelfasze
da laparakobs im upiratesobebze, romleb-
sac mis Svilebs sazRvargareT swavla mis-
cemda. am winaaRmdegobis aRmofxvris danax-
arjebi (romlebsac angariSgebebSi „ganaTleb-
is xarjebi” ewodeba), Zalian mcirea kontraq-
tis RirebulebasTan SedarebiT. Tqveni
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konkurentebi,Tuki maT aseTi Sansi eqnebo-
daT, udaod moZebnidnen saxsrebs. Tqven gamox-
valT TamaSidan, Tu gadaixdiT?

saqmian adamianTa umetesoba, romlebic
aseT situaciaSi aRmoCndnen, yuradRebas ar
aqceven namuss. ase iqcevian mTavrobaTa
umetesobebic. germaniamravalidan erT-erTi
evropuli qveyanaa, sadac sazRvargareT gada-
xdili qrTamebi gadasaxadebis Semcirebis
safuZvelia (Tumca sagadasaxado policiam
SeiZleba mtkicebulebebi moiTxovos, rom
mosyiduli piri ar eqvemdebareba germanul
sagadasaxado kanonmdeblobas). aSS-Si yve-
laferi ufro mkacrad arissazRvargareT
korufciuli saqmianobis aqtis Tanaxmad,
Cinovnikebi SeiZleba cixeSi aRmoCndnen qr-
Tamis micemis gamo. magram amisi damtkiceba
arc ise martivia, da mravali firma iyenebs
mesame pirTa momsaxurebas, raTa maT miscen
qrTami am pirTa saxeliT. erovnul kul-
turebs, cxadia, pirTa da organizaciaTa
qcevis sakuTari normebi gaaCniaT. evrokav-
SirSi yovel qveyanas dasaSvebi da dauSve-
beli sakuTari normebi gaaCnia komerciul
sferoSi, qcevis sakuTari kodeqsebi da kanon-
ebi. erT qveyanaSi misaRebi, SesaZloa ukanono
aRmoCndes sxva qveyanaSi.

gamokvlevebma uCvenes, rom kompaniebi sia-
movnebiT aZleven qrTamebs kontraqtebisTvis
brZolaSi, centralizebuli dagegmvidan ba-
zarze gardamaval periodSi. warmoiSoba kiTx-
va: kompaniam unda Seamciros Tu ara Tavisi
eTikuri standartebi, rom awarmoos efeqtiani
konkurentuli brZola ufro dabali eTikuri
normebis mqone qveynebSi? am kiTxvaze msxvi-
li saerTaSoriso kompaniebis ufrosebma
Tqves gadamwyveti „ara”.

kompaniam erTnair standartebs unda
misdios mTel msoflioSi. zogierTi dasav-
leTeli kompaniebi asec iqcevian. magali-
Tad, levi Strausis jinsebis mwarmoeblis
eTikuri kodeqsi krZalavs qrTamebs, da-
moukideblad imisa, miRebulia Tu ara es
mocemul qveyanaSi.

mravalma dargobrivma da profesiulma
organizaciam SeimuSava eTikuri kodeqse-
bi. aseve miiReboda nabijebi, „globaluri”
standartebis SesamuSaveblad. magram eTi-
kuri momzadebis wesebi, kodeqsebi da pro-
gramebi moraluri qcevis garantias ar iZle-
vian. xSirad SeiZleba gaigonoT korporaci-
uli mtkicebulebebi imis Sesaxeb, rom ko-
mpania muSaobs aqcionerTa, klienturis da

personalis sakeTildReod.
eTika da socialuri pasuxismgebloba

unda gaxdes saerTo korporaciuli kul-
turis komponentebi. eTikuri programebi da
TanamSromelTa seminarebi korporaciuli
moraluri sawyisebis da qcevis kodeqsebis
da personalis azrovnebis ganmtkicebaSi
gvexmarebian, xolo socialuri auditi Sei-
Zleba gamoviyenoT kompaniis saqmianobis
marTvisa da SefasebisaTvis.

1980-ian wlebSi iaponias wamyvani adg-
ili eWira msoflioSi sayofacxovrebo te-
qnikis warmoebaSi, magram 1990-ian wlebSi iapo-
niis pozicia Seirya da wamyvani roli evro-
paze gadavida, romelmac Zlieri poziciebi
SeinarCuna da axali aRmosavleTevropuli
bazrebi aiTvisa. aSSbi didxans liderobd-
nen mowinave teqnologiebSi da farTo mox-
marebis saqonelTa warmoebaSi, magram finan-
suri krizisis dawyebiT evropuli qveynebi
da iaponia uZraobas ganicdian, xolo msof-
lio ekonomikis zrda uzrunveliyofa axli
industriuli qveynebis xarjze. aSSbi jer
kidev inarCuneben upiratesobas msoflioSi,
kompiuterul teqnologiebSi liderobis
wyalobiT, magram maT fexdafex misdeven
qveynebi, romelTa ekonomika viTareba winm-
swrebi tempebiT (briksi).

marketingSi aseve SeiniSneba cvlile-
bebi. eqspertebi saubroben „axali ekonomikis
Sesaxeb”, romelic aiZulebs kompaniebs, gada-
xedon warmodgenebi miznebisa da meTodeb-
is Sesaxeb. guSindeli waugebeli strate-
giebi aqtualobas kargaven. rogorc menej-
mentis klasikosma piter drukerma SeniSna,
warmatebis formula biznesSi, warmatebis
uwindel formulebze uarisTqma gaxdeba.
kompania rac ufro swrafad Seegueba cv-
lilebebs, miT ufro Zlieri iqneba misi
upiratesoba konkurentebis winaSe.

sabazro garemos mudmivi cvlilebebi-
marketingisaTvis safrTxe rodia, aramed
misi sicocxlea. isini xsnian arsebul
saqonelTa ganaxlebis da axlebis gamoCe-
nis SesaZleblobebs, qmnian klientebTan
Sexvedrebis axal xerxebs da axal bazrebs.

♦ arsebuli saqonlebi. nacvlad imi-
sa, rom SewinaaRmdegebodnen cvlilebebs,
inglisurma radiosamaywyeblo kompania BBC
lideri gaxda cifruli radiogadacemebis
sferoebSi.

♦ axali saqonlebi. SeamCnia ra, rom
moTxovna gadaadgildeba aradidi avtoman-

leqciebis kursi. Tema 2
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qanebis da retros stilis mxares, kompania
BMW-m ganaaxla Mini modelis warmoeba. evro-
pul bazarze da aSSSi  ini moTxovniT sarge-
blobs da mogeba moaqvs.

♦ komunikaciebi. globalizaciam Sesa-
Zlebloba misca kompaniebs klientebTan
kavSiri SeinarCunos dReRamis 24 saaTi
damoukideblad imisa, sad imyofeba kompa-
nia fizikurad.

♦ axali bazrebi. jer kidev wota xnis
winaT cota vinmes Tu smenia kompania Nokias
Sesaxeb, romelic dRes erT-erTi aRiarebu-
li lideria mobiluri kavSiris bazarze.
VW-s wili Cinur saavtomobilo bazarze
(38%) izrdeba 40%-iT, yovelwliurad.

Semdgom Cven ganvixilavT marketingu-

li saqmianobis Semadgenlebs.
„kompaniebs dRes ori namdvili mniSv-

nelovani funqcia gaaCniaT: marketingi da
inovaciebi”, aRniSnavda piter drukeri. magram
marketologebma TavianTi saqmianoba ar unda
CaTvalon kompaniebis sxva qveganyofilebebi-
sagan damoukideblad. kompaniis marketingi
mWidrod aris dakavSirebuli misi saqmiaano-
bis yvela sxva saxeobebTan. piter drukerma
xazi gausva wminda marketingis koncefciis
prioritetulobas danarCeni koncefciebis
winaSe, romelTa Sesaxeb Cven pirvel TavSi
aRvniSneT. kompaniis gadarCenis mTavari
pirobamisi yvela qveganyofilebis erToblivi
muSaobaa saerTo miznis misaRwevad.

aRvniSneT.
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kulturuli memkvidreoba da biznes-wyaro ---------------------------------------80

g. kiknaveliZe, T. boWoriSvili.
bioenergiis gamoyenebis ganviTareba saqarTveloSi -----------------------------88

daviT sixaruliZe.
samivlinebo xarjebis sakanonmdeblo problemebi da misi gadaWris gzebi ----90

qeTevan RaribaSvili. regionis resursuli potencialisa da

saqarTvelos satranzito funqciis mniSvneloba integraciul sqemaSi --------93

Salva kereseliZe. saqarTvelos ekonomikuri transformaciis

ZiriTadi tendenciebi da mosalodneli Sedegebi --------------------------------96

regionaluri ekonomikis problemebi

evgeni baraTaSvili, naira galaxvariZe. ekonomikuri birTvis Teoria,

rogorc zrdis polusebis koncefciis ganviTareba da ganzogadeba ------------99

nino maziaSvili, xaTuna xarxelauri. ekonomikuri da socialuri reformebi

`aRmosavleTis partniorobis~ monawile samxreT kavkasiis qveynebSi -------- 105

menejmenti da marketingi

ramaz oTinaSvili, lali zeinkliSvili.
biznesis socialuri pasuxismgeblobis mniSvnelovani aspeqtebi -------------- 111

ciala lomaia, Tornike CunTiSvili.
TanamSromelTa motivacia biznesis marTvaSi ------------------------------------ 116
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T. boWoriSvili. mzis energiis gamoyenebis ganviTareba saqarTveloSi ---------- 188

samarTlis problemebi

giorgi jolia. saxelSekrulebo valdebulebis darRvevisaTvis
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marketinguli strategia turistul bazarze --------------------------------------- 135

Jurnalis damateba

merab vaniSvili, vaxtang daTaSvili, nino vaniSvili.
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irina bagrationi ------------------------------------------------------------------------------------- 170
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